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http://www.nchads.org/
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First reported HIV case Prevalence among

general population (15-
49 years old) in 1998
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CAMBODIA 1.0 (1990 — 2000)

Antiretroviral Therapy & &
(ART) not available . g& 7/




Nationwide awareness campaigns of the

100% Condom Use Program
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CAMBODIA 2.0 (2001 - 2011)
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Prevalence among general Cambodia received the
population (15-49 years old) award in 2010 for
in 2010 national leadership

In achieving GOAL 6.



CAMBODIA 2.0 (2001 - 2011)

85%

A ART coverage (of patients with
- CD4 count at <350 cc/mm?3)




CAMBODIA 2.0 (2001 - 2011)

04%

HIV+ pregnant
women receiving

HIV testing among
pregnant women —
in 2011, compared ARV Iin 2011,
to 28% in 2008 compared to 27%

in 2008




CAMBO

Increasing programming focus
on Most-At-Risk Populations

Men who have sex with men (MSM)
Female entertainment workers (EW)
Transgender women (TG)

People who use drugs (PWUD)
People who inject drugs (PWID)

(Photos © All rights reserved KHANA)
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CAMBODIA 3.0 (2012 — 2020)

’"‘23% 069, ¥15.2%

PWID (2017)

Prevalence among
general population

320 T 5,70

Prevalence among

® Prevalence among
EW (2016) q' 5 _ 9% PWUD (2017)

Prevalence among
1G (2016)
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CAMBODIA 3.0 (2012 — 2020)

* Undiagnosed people know their HIV
87% status : I 7

* People knowing their status are on ART
Cambodia was recognized

of achieving the 90-90-90
targets during an HIV/AIDS
conference in Paris, France.

* HIV+ people on ART are virally suppressed



DIA 3.0 (2012 — 2020)

Nationwide rollout of
! community-based rapid
finger prick testing by lay
L@ counselors from within
(~ the communities
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CAMBODIA 3.0 (2012 — 2020)
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THE INCREASING FOCUS ON “GOING
ONLINE" FOR HIV PREVENTION

INSTAGRAM USERS IN CAMBODIA

TOTAL 658,300

« Existing conventional face-to-face
outreach has not been notably successful
in reaching new individuals within and
outside of program coverage.

USERS BY GENDER 1

« More and more people, especially
sexually active individuals of reproductive
age, are going online to socialize, obtain
information, seek relationships, and look
for sex.

More information about social media usage per Peeks in Cambodia,
click here: http://geeksincambodia.com/cambodias-2018-social-
media-digital-statistics/.

Created by Endorphine Goncapd for Geeks In Cambodia @

Goeks e
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http://geeksincambodia.com/cambodias-2018-social-media-digital-statistics/

THE INCREASING FOCUS ON "GOING
ONLINE" FOR HIV PREVENTION

Understanding the Crafting online outreach
demographics and via social media (including
their online behaviors dating apps)



THE INCREASING FOCUS ON "GOING

ONLINE” FOR HIV PREVENTION

“Gomg

Harnessing online

%ﬂ )) platforms to expand

access to previously
unreached individuals
facing high risks.

S LINKAGES

Across the Continuum of HIV
Services for Key Populations

Leveraging
efficiencies of virtual
communication and
automated systems
to bring the right
services to the right

® Providing person-

* centered support and

« more options for
accessing HIV info
and engaging in
services.



The ICT stocktaking
is used to collect
feedback from KPs
that use online
platforms through @
series of questions
about technology
and platform use,
HIV and sexual
health services, and
HIV risks.

J LINKAGES

cross the Continuum of HIV
Services for Key Populations

This exercise maps
the density of
location-based
dating app users
ACross urban areas
and at specific
days/times.

DERSTAN

foﬂ
J.ﬂ_,

This mapping
exercise finds and
lists online locations
or hotspots where
KPs can be
reached, including
Facebook groups
and pages,
WhatsApp group
chats, and other
websites and
forums.

DING ONLINE
DEMOGRAPHICS

000
M

The meetings aim to
engage online KPs
and social media
influencers in small-
group discussions to
gather information
on online content
consumption habits
and social media
use behaviors
among targeted
populations.

Data collection mechanisms to understand the needs, behaviors, and interests of online targeted populations (LINKAGES)



Individuals could take
the ICT stocktaking
survey in Cambodia via
Survey Monkey and
answer a set of
questions about their
social media use and
consumption, as well as
their experience with
accessing HIV/AIDS
and related health
information and
services.

S LINKAGES

Across the Continuum of HIV
Services for Key Populations
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DERSTAN
DEMOGRAPHICS

LINKAGES' Density mapping of online MSM dating | | .
app users in Phnom Penh looked at the different I ¢ %
days/times and locations that users are most online , ¥ " N
on specific apps, which would allow better
understanding for outreach workers to schedule
when and where would be best to use those apps for
online outreach. No individual datq, including

identities of users, were collected.

S LINKAGES

Across the Continuum of HIV
Services for Key Populations




CRAFTING AND IMPLEMENTING
IR OENTIFY & L 2 ONL NE OUTREACH

Virtual Mapping « » Social Listening

------ DENOMINATORS ~ |sesssuses

) Global LINKAGES Going Online Framework
§ | b soddmemekowmah <) sl 4-part process: identify and plan, reach and link, engage
g [T omess |t and support, and assess and improve
2 ¥ Ouvutreach approaches: online outreach workers, online
g € " 13 9 51 :IHVY?E%A;/LKS?:FLINE) OdS Gﬂd iﬂﬂueﬂCGI’S
Al | | Linkage methods: meet offline, e-referral, or online
= = appointment booking
New service options: private, labs, self testing (in addition
S g o Vit | epegcine — Otinc/Phone .
o il to NGO and public)
J LINKAGES ‘ Data and client feedback for rapid quality improvement
> RINNAVRD 1 » | RealTime | | Clent | Crowdsowwing/

Across the Continuum of HIV
Services for Key Populations



CRAFTING AND IMPLEMENTING
ONLINE OUTREACH

LINKAGES’ new approaches — Narow broad >

for client journey ‘ Outreach 1.0 Outreach 2.0 ‘ Outreach 3.0
<+— Higher CO?;jfeerﬂgln to Lower '—

Clients reached online can be

l‘; Step 1. Outreach Approaches

Use online outreach approaches fo reach new linked to services through
segments of at-risk populations various methods

Step 2. Linkage Modality —| tmited | Bxpanded -
Develop referral mechanisms that meet people’s Physical referral (1.0) E-Referral (2.0) ‘ Appointment booking
preferences for accessing services on their own for - 3.0

more privacy and convenience < Higher U%?g,:eeg 1‘;\%25 Lower '—
Step 3. Service Facility Types . Clients choose fhe fype of
Partner with new providers that are preferential to services that meet their

your target audiences so you can maximize preferences

uptake of services

Community center Public Private
.
4}} LINKAGES Lower Routine Middle .
Across the Continuum of HIV . SES | clients _ /upper SES

Services for Key Populations




CRAFTING AND IMPLEMENTING
ONLINE OUTREACH

Step 1: Methods of online outreach

A common creative

Online ouireach: The use of " Y campaign J

online and virtual platforms to @TI o

reach people who are at risk to [_M’_| %i] ) N

HIV, link them to offline HIV —

services, and to promote and Social Network Social Influencer Social Profile

support healthy behaviors over Ovtreach Outreach Outreach

ﬂme Community members or HIV  Influential people on social Ads are targeted to people
program staff reach clients media promote HIV-related  aftrisk for HIV on dating
online via chats and 1-1 services to their followers. apps, social media, or
messages. browser or search ads.

45 LINKAGES

Across the Continuum of H/\/
Services for Key Populations



CRAFTING AND IMPLEMENTING
ONLINE OUTREACH

Step 2: Reach and E OUNEACS A DINALENCER IREACH
©
referral mechanisms _| g 30 OFfliring
O (]
= R When online contactsand
‘g_ IR outreachleadsclientsto
- 2_ 0 meet physically toaccess
ot : servicereferrals
ontireaniy | © AT
Whenonlineoutreach o .
allowsdlientstormake £
referralsthroughonline - 10
platforms .
¥ / Onlining
24 When offline contactsand
=9 outreachleadsdlientsto
accessservicesthrough
online platforms.
JSLINKAGES
Across the Continuum of HIV
Services for Key Populations




Step 3: Service and facility types

Include the right services and facilities for
clients:

1. Assess audience preferences

2. ldentify appropriate services and
facilities
3. Make new partnerships

45 LINKAGES
Across the Continuum of_H/V

CRAFTING AN

D IMPLEMENTING

ONLINE OUTREACH

FACILITIES
Communi ty/DIC @
Publi gam88
Priva
|
SERVICES
HIV g E‘%’

SERVICES
Condoms/lube
counsel 28
nnnnnnn g &
Safe space/VPR

ART ’
PrepP
‘&

PEP
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CRAFTING AND IMPLEMENTING
ONLINE OUTREACH

Key “Going Online” sirategies in reaching targeted audiences

» Diversification of reach channels

« Diversification of sources of content and information

« Development and dissemination of contextualized content
* Implementation of differentiated outreach modalities

« Maintenance of clients’ feedback

« Streamlining of online/offline outreach integration



Creative branding and identity for social media campaigns

Welcome! It is so quick and easy to make a

Y E S 4 M E Leesls\:vv‘ation to get tested. Just follow the steps

WHAT'S YOUR STATUS?

Risk Assessment

1. WELCOME

Welcome

OK, LET'S START

* Note: The data collected in this app is for program purpos
this app requests your location data, risk data, or testing data, it
you. to give you the best possible clinic options and to unde
confidentialtty and anonymity of your data.

Estimate your current risk
for HIV and book an
appointment for advanced

Website: www.yesdme.net | HIV testing at one of 60
) ) o | private lab locations at a
Instagram: yesdme_official discounted rate at

Facebook: Yes4Me.net
www.facebook.com/Yes4Me.net

Promote YesdMe to your followers and friends

UPDATE
STA+US

Facebook:

www.facebook.com/updatestatus.id

Website: www.updatestatus.id
Instagram: updatestatus.id

Status di media sosial selalu ke-
update, nah status kesehatafiSeksual
kita gimana? Sekarang saatnya kita
update dengan menjawab beberapa
pertanyaan simpel di bawah ini.

an b

SAD:
KESEHATA

~J!

L —

CRAFTING AND IMPLEMENTING ONLINE

OUTREACH

ABOUTUPOATE STATUS



CRAFTING AND

UPDATE
STA+US

LA TestBKK

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS

sloads PLAY ALL

AYOK BANGKOK SS2 | ER7 GAYOK BANGKOK SS2 | EP6 GAYOK BANGKOK SS2 | EPS
inlusslaa dHufiu naulu

N e s s (raye lay undIERSmAad 3RO vy want to learn more about testBKK, go here: hitps://www.testbkk.org/en.

QUAND TU COMPRENDS QU'UNE PERSONNE NE
CONNAIT PAS SA SITUATION DE
SANTE ET QU'IL TE REPOND
VAGUEMENT SUR SON STATUS SEROLOGIQUE

MPLEMENTING
NE OUTREACH

www.fpa.org.uk/playsafe

« F o agmieryd Nty e M4G18T

Play safe, use a condom



https://www.testbkk.org/en
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CRAFTING AND IMPLEMENTING
ONLINE OUTREACH

Nf 7500 21% 8 8:06 PM Q

< Photo "Nana

@ catwomanizer
Puskesmas Kec Senen

we ¥

Liked by kustikusti, roryasyari and 463 others
catwomanizer Geng @updatestatus.id x Geng
@puskesmaskecamatansenen hihihi glad to have spent

some time with you all, talking about HIV and the
importance of knowing our sexual health!

2 laaur ini 3 brom

' because the HIV test lets us know
A whether we have HIV or not.

UPDATE
STA+US
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MPLEMENTING
ONLINE OUTREACH

Getting the words out: Targeted advertising and online interaction




B et

ANSWER THE QUESTIONS

Individuals can assess their
risks of HIV infection at their
own time and comfort
through a well-designed
website that contains simple
instructions and a risk
questionnaire that can be
taken in just a few minutes.

ONL

Online services: Risk self-assessment and appointment booking for HIV testing

(Y https://yesdme.net/reservation

MPLEMENTING
NE OUTREACH

= At the end of the

Complete ¥

questionnaire, a risk result is
provided, along with an
option to book an
appointment for HIV testing
atf participating testing
facilities via the same
website.



CRAFTING AN

MPLEMENTING
ONLINE OUTREACH

Online-to-offline service: HIV self-testing in Cambodia

KHMERTEST

PROTECTING HEOIE

(Zﬁnﬁ‘

mmjsmﬂnml HE

This is an innovative pilot by the National
Center for HIV/AIDS, Dermatology and STDs
(NCHADS), with technical assistance from
LINKAGES, in expanding HIV testing opftions to
people. With HIV self-testing, clients can take
the HIV test on their own, at their own fime
and in the comfort of their own place. Two
types of HIV tests are available (oral or finger-
prick). The pilot also makes use of delivery
service Nham?24 as one of the several ways
clients can get the tfest kits.

s g & BEE English

¢’ 010 74 244 / 012 608 848

geinily fifiudih Afinsgiel fifiauninineyg

shmsauninninyg ganigsh

SEEREIE M BRI TEEREE
il nJ]Sn]HlHll]nlHurUlUnJHﬁﬁHlSSl.Uu]

HnHlon ]I[’l]JSSHn Sit lﬁﬁlUnJHnBJI:HSrUBn][’I[U

IapalugG | mobads | Bseismundodgi o

Go to www.khmertest.org for more info.

SR



http://www.khmertest.org/

TN

DENTIALITY, PRIVACY,
CYBERSECURITY

 Obtain informed consent from KP
clients

« Avoid collecting identifying
information

« Aggregate and summarize data to
avoid the identfification of individuals

« Secure access to sensitive data and
program data (including virtual
mapping data)

» Inform clients about platform security
risks and how to stay safe

« Remain aware of platforms’ terms of The video above is accessible via APCOM'’s YouTube channel
use and vulnerobillci)’ries at: hitps://www.youtube.com/watchgv=AgXleFJ8 fQ

and it involves the protection of the digital identity and assets of a person or organisation.

. : Scroll for details
> >l o) 029/4:08 2



https://www.youtube.com/watch?v=AqXIeFJ8_fQ

N
KEY CHALLENGES

 Limited ICT proficiency (and understanding of risks that come with online
presence) among field staff

« Online outreach as a relatively new systematized approach to HIV
prevention, thus requiring some getting used to as well as re-adjustment of
the existing approaches and systems to accommodate this new approach

« Relatively small (but slowly expanding) “influencer” industry, especially when
it comes to social media personalities with knowledge and/or willingness to
learn and engage with the topics of HIV/AIDS, sexual health and LGBT

« Mechanisms to track the effectiveness of online posts, in ferms of getting
people to take an HIV test as well as changing their behaviors towards
testing and sexual health



CONCLUSION

 Adapt to stay relevant.

GO where the target audiences go.
* Make service access appealing and convenient.

* |'s not and “either/or” but a "both/and”™ approach to
HIV prevention.

o [t's almost always a work-in-progress.



